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2025 Tourism Performance
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Chart 1: International Visitor Arrivals to Singapore: January to December 2025
Top Visitor Arrival Markets, Jan to Dec 2025
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Chart 2: Tourism Receipts: January to September 2025

TOURISM RECEIPTS (JAN TO SEP 2025) — S$23.9B

Tourism Receipts (S$) % Share  YoY %

shopping |G 3<8 16% 1%

Accommodation _ 3.88 16% -2%

Food & Beverage [ 378 15% +15%

Sightseeing, Entertainment & Gaming _ 5.3B 22% +15%
Other TR Components _ 7.2B 30% +5%

Other TR Components include expenditure on airfares on Singapore-based carriers, port taxes, local transportation, business, medical, education and transit visitors.

Chart 3: Tourism Receipts by Top TR markets (excluding Sightseeing, Entertainment
& Gaming): January to September 2025

Tourism Receipts (Excl. Sightseeing, Entertainment & Gaming): Jan to Sep 2025
mShopping ®Accommodation mFood & Beverage Other TR Components

YoY %
Mainland China 23% 27% 21% 30% $3.68B  +3%
Indonesia 30% 14% 14% 42% $2.09B  -3%
Australia BEFA4 15% 19% 54% $1.54B +7%
USA B4 17% 26% 48% $1.23B  +9%
India 26% 21% 14% 39% $1.17B  +5%

Sightseeing, Entertainment & Gaming is excluded in analysis due to commercial sensitivities.
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